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Credit Where Credit’s Due: Getting the Word
Out about Your Green Programs

Presented by: The Placemaking Group
e Dennis Erokan
 Jan Burch

* Miriam Schaffer
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Credit Where Credit’s Due: Getting the Word
Out about Your Green Programs

* Branding
* Publicity
« Social Media
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Brand Elements

Brand Destination

What is a brand?

Nhar is your destina \

Brand Vision

The big picture - what is
{Example: Apple Compuier

Brand Pasitioning Where does vour destination

g —"— wy——

perceprion should your visitor

Brand Target I.lmtiﬁ.r vour prospects. Whar I
Atitudes, and Opinkon)
Brand Name What is the name of your des

destination’s personality, casy.

Brand ldentity This is the logo, the name,

you with these graphics agh

I ——
Jts e v & W
Yt eamprtstis!

YR Ty —

[ ———
[——

Jfesepepeay - Ry

vl B vl o iz ol s —

Brand Promise

What does vour dest
CXpoctation,

[p T p— Y Ry o -
A, (o, B e, bty W,

[ R
Covaies Sphluic el 1

Brand Personality This is alsout

[T T Tr—" p——

e qre Tk oo e [ L
Bk’ Peblumst

v bt (Laemphe Ve

Boanic dewmacdl ot | ewimrbime s S eimn bt wa b baared ¢4
o S N T

Bane Crate san Amrds Caritimmts Chidliy Buibing bttt
itk

ans By - T T T T T

.placemakinggroup.com



[ H
placemaking

GROLE

What is a brand?

Branding is owning a single idea, concept or feeling in
the mind or heart of the customer. Sometimes it’s just
aword. A phrase. A thought. An emotion. ..you want
to own it in the mind of the customer. A brand helps
differentiate you from the competition.

i -Dave Dunn, Branding: The 6 Easy Steps

Q
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Branding

The Branding Blueprint is
the foundation of a
PR/marketing program.

www.placemakinggroup.com
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Branding Blueprint:
Brand Product/Service

What is your product?

What distinguishes you from the competition?

www.placemakinggroup.com
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Branding Blueprint:
Brand Vision

The big picture-What is your overall goal for your
company/product for the next five years?

4
A\
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Branding Blueprint:
Brand Positioning

Where does your product sit among like products
In the customer’s mind? What perception should
your customer have about you?

www.placemakinggroup.com
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Branding Blueprint:
Brand Target

Who are your customers?
What are their demographics?

www.placemakinggroup.com
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Branding Blueprint:
Brand Name and ldentity

The name of your product and any logo or tagline.

www.placemakinggroup.com
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Branding Blueprint:
Brand Promise

What does your product/service promise to deliver?
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Branding Blueprint:
Brand Character

What does the customer find reassuring about
your company?

www.placemakinggroup.com
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Branding Blueprint:
Brand Emotion and Experience

What will make your customer like your
product/service?

What will their experience be?

4
A\

www.placemakinggroup.com



[ H L
placemaking

GROUE

Branding Blueprint:
Brand Quality

How does your product compare to the competition?

4
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Branding Blueprint:
Brand Pricing

How much do you charge?
How does your price compare to your competition?

DO you provide more value?

4
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Branding Blueprint:
Brand Packaging and Distribution

How will your product be packaged?

How will your product or service get to the customer?

www.placemakinggroup.com
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Branding Blueprint:
Brand Association and Credentials

Are you members of an association?
Are you partnering with a big-name company?
What credentials do you or your employees have?

www.placemakinggroup.com
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Branding Blueprint:
Brand Message

What is the single most important thought you
want your customers to remember about you?

4
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Strategic Planning

* Adds to the brand
» |dentifies how to communicate
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Email Marketing

Drive customers to your website.
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Web Sites

« Key Words for Search Optimization
* Blogs and links to drive traffic
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Logo

 Positioning and key messages
» Define your company’s personality

Benicia AVAILIGENT O ==

A_GREAT DAY BY THE BAY

Q
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Social Media

» Facebook

« Twitter

* LinkedIn

* YouTube

* Four Square and more....
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Publicity: 2020 Gateway

* First privately built LEED Gold Office building
In California

www.placemakinggroup.com
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Publicity: 2020 Gateway

 Tell the building’s story
 What makes it different ?

i The Sacramento Bee

\ www.placemakinggroup.com
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Publicity: 2020 Gateway

Positioning
« LEED Gold revised to high
performance building

Q
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Publicity: 2020 Gateway

E m ai I N eWS I ette r . .'.-"..02[1 Galewn}.'. is i Winner.

* Reach brokers, business
community and target
tenants

S-nrr & 2020 Gateway Tower was just
nll:d the coveted Gold Nugget A wmd of
Mﬂ'ﬂ ffice/ commereial building.

Why does 2020 Gateway lower above the rest?
* LEED Cobd Faaturan Tat Transtte imo Higrhes Procuctivey,
= Enweyry st Moy Saneng Power and Water Systems

P

+ Haftar thas Hosgial indoor A (W% Frow of Paricuiies) =

+ 1,200 Froe Parking Spaces. =

* Lecadion, Location, Location — Five minutes fom Bale £ . i

Capas wre Sacramanto Fiemational Arpon, rmenedisie - |

BLress W ireeaoys

Click buirm 1o bedbin) Toee 3>

Call or email us today to secure your space at 2020 Gateway.
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Publicity

Online sources to get the word out:
 HARO

* ReporterConnection.com
* PitchRate.com
» Radio Guest List.com

* @Profnet
Q
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Social Media

Statistics
Facebook: 500-mi

Twitter: 175-mi
FourSquare: 7.5-mil

lion
lion

IoN users

LinkedIn:  90-million users
YouTube: 2-billion views/day

www.placemakinggroup.com
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Social Media

It's just one marketing tool.
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Social Media

* 79% more Ewitker followers for businesses that
combine a blog with social media.
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Social Media

* 97% more links for companies that combine SEO with
social media

o Google
L\
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Social Media

 Talk with target audience
 Create value for them
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Social Media

e Success Story

 Suisun City Stays On Message
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Social Media

 Success Story: 1-800-Radiator
« Showcase your expertise
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Social Media

 Success Story: Orinda Academy
* Create demand with new audiences

Orinda Academy e
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Social Media

 Social Media Optimization
* It's all about sharing and engaging

IS YOUR
INTERNET
SECURITY
SLOWING
YOU DOWN?

Q
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derokan@placemakinggroup.com
http.//www.placemakinggroup.com
Twitter: @Placemaking
510-835-7900

Q
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