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Credit Where Credit’s Due: Getting the Word 
Out about Your Green Programs
• Branding
• Publicity
• Social Media
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Branding Blueprint

What is a brand? 
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What is a brand?

Branding is owning a single idea, concept or feeling in
the mind or heart of the customer. Sometimes it’s just
a word. A phrase. A thought. An emotion. ..you want
to own it in the mind of the customer. A brand helps
differentiate you from the competition.     

-Dave Dunn, Branding: The 6 Easy Steps 
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Branding

The Branding Blueprint is 
the foundation of a 
PR/marketing program.
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Branding Blueprint:
Brand Product/Service

What is your product? 

What distinguishes you from the competition?
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Branding Blueprint:
Brand Vision

The big picture-What is your overall goal for your 
company/product for the next five years? 
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Branding Blueprint:
Brand Positioning

Where does your product sit among like products 
in the customer’s mind? What perception should 
your customer have about you?
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Branding Blueprint:
Brand Target

Who are your customers? 
What are their demographics?

www.placemakinggroup.com



…
…

…
…

Branding Blueprint:
Brand Name and Identity

The name of your product and any logo or tagline.
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Branding Blueprint:
Brand Promise

What does your product/service promise to deliver? 
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Branding Blueprint:
Brand Character

What does the customer find reassuring about 
your company?
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Branding Blueprint:
Brand Emotion and Experience

What will make your customer like your 
product/service?

What will their experience be?
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Branding Blueprint:
Brand Quality

How does your product compare to the competition?
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Branding Blueprint:
Brand Pricing

How much do you charge?

How does your price compare to your competition?

Do you provide more value?
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Branding Blueprint:
Brand Packaging and Distribution

How will your product be packaged?

How will your product or service get to the customer?
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Branding Blueprint:
Brand Association and Credentials

Are you members of an association?

Are you partnering with a big-name company?

What credentials do you or your employees have?
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Branding Blueprint:
Brand Message

What is the single most important thought you 
want your customers to remember about you?
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Strategic Planning

• Adds to the brand
• Identifies how to communicate
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Email Marketing

Drive customers to your website.
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Web Sites

• Key Words for Search Optimization
• Blogs and links to drive traffic

www.placemakinggroup.com

Marketing that puts you on the map



…
…

…
…

Logo

• Positioning and key messages
• Define your company’s personality
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Social Media

• Facebook 
• Twitter
• LinkedIn
• YouTube
• Four Square and more….
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Publicity: 2020 Gateway

• First privately built LEED Gold Office building
in California
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Publicity: 2020 Gateway

• Tell the building’s story
• What makes it different ?
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Publicity: 2020 Gateway

Positioning
• LEED Gold revised to high 

performance building
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Publicity: 2020 Gateway

Email Newsletter
• Reach brokers, business 

community and target 
tenants
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Publicity

Online sources to get the word out:

www.placemakinggroup.com

• HARO

• ReporterConnection.com
• PitchRate.com
• Radio Guest List.com
• @Profnet
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Social Media

Statistics

www.placemakinggroup.com

Facebook: 500-million

Twitter: 175-million

FourSquare: 7.5-million users

LinkedIn: 90-million users

YouTube: 2-billion views/day
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Social Media

It’s just one marketing tool. 
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Social Media

• 79% more                followers for businesses that 
combine a blog with social media. 
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Social Media

• 97% more links for companies that combine SEO with 
social media
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Social Media

• Talk with target audience
• Create value for them
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Social Media

• Success Story
• Suisun City Stays On Message
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Social Media

• Success Story: 1-800-Radiator
• Showcase your expertise
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Social Media

• Success Story: Orinda Academy
• Create demand with new audiences

www.placemakinggroup.com



…
…

…
…

Social Media

• Social Media Optimization
• It’s all about sharing and engaging
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derokan@placemakinggroup.com
http://www.placemakinggroup.com

Twitter: @Placemaking
510-835-7900
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